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Welcome to the fi rst issue of the Global 

Cummins Filtration Newsletter. This quarterly 

newsletter truly deserves the name ‘global’, 

because it is distributed to customers around 

the world and in seven local languages. 

As in past regional newsletters, we will focus 

on supporting you, our valued customers. 

This quarter, there has been a high level 

of activity and customer events in Africa 

and China. We also launched our redesigned 

website cumminsfi ltration.com. The site was 

developed after gathering your feedback. 

As a result we have improved navigation, 

extended the number of languages and 

reduced the number of clicks a user needs 

when searching for content. There are also 

a number of new features which enable 

customers to retrieve information about 

our products and service more swiftly. You can 

also send us your comments and thoughts 

directly by logging onto cumminsfi ltration.com.

Other new products launched this quarter 

include diesel exhaust fl uid (DEF 

in North America and AdBlue in Europe 

and other regions of the world). This formula 

supports the requirement for NOx reduction 

in 2010 SCR-equipped engines to meet 

global emissions standards. It can be easily 

ordered with your fi lters and coolant products.

Offerings featured in our newsletter have been 

developed through direct customer feedback, 

so please let us hear from you! 

We are committed to creating value by helping 

our customers in new and better ways. 

We appreciate your support, and we work hard 

to assure that Cummins Filtration remains 

your fi rst choice for the highest quality products 

and best service available.

Kind Regards

Kamini Patel

Executive Director

Global Marketing

come to the fi rst issue of the Global 

Dear
Distributor
Partners,

First Choice of Customers
Cummins Filtration Africa hosts education 

event for African Distributor Partners in Kenya

The Cummins Filtration Africa team led by General Manager, 

Marilyn Johnson, recently conducted a Customer Education 

Meeting for the company’s distributors in Africa. Held in 

Nairobi, Kenya, from 6th – 9th April, the meeting was attended 

by twenty distributor delegates from fourteen different 

companies in ten countries across the African continent. 

Subjects covered included fi ltration technology trends, 

Cummins Filtration’s products, growth initiatives 

and strategies, followed by an awards banquet. There was 

also an opportunity for the distributor delegates to present 

their feedback to Cummins Filtration 

and to submit information from 

their respective territories on key 

accounts and business opportunities 

going forward.

The meeting was a great success 

in terms of strategic alignment, 

training and information sharing. 

The distributors expressed particular 

gratitude to Cummins Filtration 

for supporting distributor 

growth initiatives at a time 

when other companies are holding 

back owing to the global economic 

climate. A presentation by Vijay Gidoomal, Managing Director 

of Car and General Ltd, the Cummins Lead Distributor 

for East Africa, made it clear that although the recession is 

having an impact on the region, there is nevertheless 

still growth here, contrary to other parts of the world.

The need for better fuel fi ltration technology in Africa was 

one of the key issues addressed, confi rming that fuel quality 

issues are a major challenge in African regions. Fleetguard 

Pro Series was identifi ed as the solution to address 

these challenges.One key learning for customers is that 

Filtration is not just one fi lter, but the entire air, coolant, fuel, 

lube and hydraulic fi ltration systems working together 

to extend engine life, enhance performance and increase cost 

savings. The Pegasus Group and Car & General in Uganda 

commented that the product awareness and education 

brought to customers during this training event will certainly 

increase the use of Fleetguard parts sales across Africa. 

“The extraordinary effort made to attend such an event 

during the current economic climate confi rms the desire 

of our customers to have not only a quality product, 

but new technology and support to satisfy their customers’ 

requirements,” said Johnson. “We ‘delight’ our Customers 

and this goes to the bottom line.”



DEF for SCR-equipped 
Engines

Cummins Filtration North America expands 
DEF product offering

The leading technology being used to meet 2010 EPA 

emissions standards in North America is Selective 

Catalytic Reduction (SCR). Cummins Filtration will be 

supporting the 2010 SCR equipped engines with its high 

quality Diesel Exhaust Fluid (DEF), known as AdBlue® 

in Europe and other regions of the world. Cummins 

Filtration has offered DEF in North America since 

2003, formerly sold under the Stableguard Urea name. 

Previously offered in bulk, 330 gallon plastic totes, 275 

gallon disposable totes and 55 gallon plastic drums, 

Cummins Filtration recently expanded the DEF product 

offering to include 1, 2.5, and 5 gallon containers, as well 

as dispensing equipment.

In addition to expanding the DEF selection, Cummins 

Filtration has also recently gained API certifi cation 

for its DEF product 

from the American 

Petroleum Institute. 

API certifi cation is 

a voluntary 

program which 

certifi es and 

monitors DEF 

throughout 

the supply 

chain from 

manufacturing to the end customer to ensure that product 

meets ISO specifi cations.

“Cummins has always been committed to providing 

high quality products our customers can depend on,” 

said KC Hall, Director of Diesel Exhaust Fluid Business 

Development. “Meeting the ISO specifi cations and 

adhering to the API certifi cation process helps to reassure 

our customers that they have chosen a reliable DEF 

source with the consistent high quality controls required 

to optimize and protect their equipment investment.”

Unique amongst other DEF providers, Cummins Filtration 

customers will have the option to order DEF along 

with their fi lter and coolant products they are receiving 

from Cummins Filtration today. “When one considers 

the supplier administration and transportation costs 

of alternative DEF supply, we believe our freight-included 

DEF offering will be an attractive alternative to DEF only 

delivery for many of our delivery locations,” said Hall. 

“We can also offer dedicated, streamlined DEF shipments 

as desired by our customers and as the DEF consumption 

demand grows in the future.”

More information about DEF including brochures, 

Q&A, training modules, and more can be found on 

cumminsfi ltration.com/def.

New Website offers improved 
Navigation

In April, Cummins Filtration launched a redesigned version 

of its website, cumminsfi ltration.com. The effort began in 

May of 2008 with a voice of the customer (VOC) exercise 

that included distributors, OEM customers and both 

internal and external audiences from around the globe. 

“From the VOC 

we learned that improving 

our navigation was 

the most important 

requirement of customers,” 

said David Hooker, Web 

Communication Manager. 

“Considering that some 

20,000 fi les are downloaded 

from the site each month, we made improving 

our customer’s access to this content a top priority 

of the redesign.” The site features a new look and feel, 

enhanced navigation, and new language capabilities. 

The site map has been expanded to include more links, 

decreasing the number of clicks a user takes when 

searching for content. Product literature is now included 

on the product pages. Customers had to sort through 

a long list of fi les on the previous website, but now 

they can fi nd descriptions of the products and 

the corresponding literature in one place. Customers will 

still fi nd the same helpful resources they have accessed 

in the past on cumminsfi ltration.com. The last redesign 

was in April 2001. The website averages 9,000 unique 

visits per day. 

Cummins Filtration exhibits 
to 70,000 at MATS

Earlier this year, Cummins Filtration exhibited 

at the 2009 Mid America Trucking Show (MATS) held 

in Louisville, Kentucky. MATS, a three day event 

held annually, is four times larger than any other heavy 

duty trucking industry 

event and draws 

participants from 

around the globe.

Similar to other 

companies that 

use MATS as 

an opportunity 

to introduce new 

products, Cummins unveiled their new 2010 SCR 

equipped engines, while Cummins Filtration focused 

on raising Diesel Exhaust Fluid (DEF) awareness.

The Cummins booth delivered a cohesive message 

of system integration by displaying the new Cummins 

engines, an aftertreatment system from Emission 

Solutions and Fleetguard DEF. Even with reduced 

attendance this year due to economic factors, 

over 70,000 attendees and 900 exhibitors were able 

to participate.

  



A Fleetguard Distributor in the province of Normandy, 

North of France is supporting the local authorities 

with Fleetguard fi ltration products for a power station. 

This station contains twelve V20 Jenbacher natural gas 

engines - each of them producing 1200kw. The engines 

are connected to fourteen gas turbines (plane turbines) 

producing 914kw, fueled by biogas. The biogas is 

obtained from the mud/sludge of a nearby water treatment 

plant. After treated, 

this sludge combined 

with 15% natural gas fuels 

the turbines. Fleetguard is 

the fi ltration product used 

for the entire station. 

The turbines consume 

192 air fi lters per year, 

two lube fi lters at each 

maintenance interval as well 

as one hydraulic fi lter 

per engine per 1000 hours.

Cummins Filtration is currently pursuing the contract 

to supply SCA for 140m3 of circuit + 600 m3 of low 

temperature reserve.

Power for the People
Fleetguard Filtration Products assure smooth 

operation of Power Station in Normandy, France 

Committed to Grow
Cummins Filtration China holds its fi rst annual 

supplier conference in Shanghai

“Grow With Us” was the theme of Cummins Filtration 

supplier conference hosted in Shanghai at the beginning 

of May. Fourteen supplier partners attended 

the conference which was organized to recognize those 

who have provided outstanding value to Cummins Filtration 

customers and to discuss new opportunities for growth. 

In the keynote address, Benjamin 

AuYeung, General Manager - Asia 

Pacifi c, emphasized to suppliers 

the signifi cant opportunities 

with Cummins Filtration and 

the importance of implementing 

continuous improvement efforts 

to provide the best value for 

our customers.

Companies recognized for their 

performance included Suzhou Zijin 

Plastic, which received the award 

for ‘Best 2008 Supplier’ 

due to 100% on time delivery, zero 

product defects, and more than 

10% cost reduction. Kunshan 

DKC Automotive was also honored 

as the ‘Best VPI Supplier’ for their design/engineering 

capability, project management and quality prototypes.

Other highlights from the conference included three round 

table sessions focusing on management, technology, and 

cost. Suppliers were also invited to provide their feedback 

on how Cummins Filtration can improve as a supplier 

in regard to product design, utilizing low cost materials 

and manufacturing processes while maintaining quality 

excellence. As an outcome of this discussion, several new 

projects were identifi ed that focus on delivering enhanced 

value to Cummins Filtration customers.

Committed to Support You
Introducing Gary Ross, Europe & Middle East 

Aftermarket Sales Director 

Recently appointed as the new Europe & Middle East 

Aftermarket Sales Director, Gary Ross brings to the region 

over 10 years experience in Marketing & Sales. 

In his previous role as the Director of Business Development 

for the Emerging Markets, Ross focused on working 

with our delivery partners to bring rapid growth in 

developing regions of the world. 

At the beginning of May, Ross gathered the Sales and 

Marketing team in Bruges, Belgium to recognize the 2008 

accomplishments and also set the stage for the second 

half of the year. While business results and projections are 

one key aspect of the sales conference, specifi c attention 

emphasis was paid to the global economic crisis and 

the importance to support our customers even more - 

in these diffi cult times.

From left to right: Benjamin Au-

Yeung, In Soo Cho (DKC Automo-

tive CEO) and Charles Masters

If you are interested in contributing a story 

to an upcoming edition of the Cummins Filtration 

newsletter, or would like to provide feedback, 

please send an email to fi ltration@cummins.com.
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During the fi rst week of June, Cummins Filtration 

President Joseph Saoud visited Cummins Filtration 

manufacturing and distribution facilities in Guarulhos, 

(Sao Paulo) Brazil. While in Brazil, Joseph met with 

key customers in the region including Ford and 

Mercedes-Benz to discuss current and future business 

opportunities. He also participated in a key off-highway, 

mining and construction trade show in the region 

called “M&T Expo” where he was able to see 

and meet potential 

customers 

in various segments.

Joseph also spent time with Cummins Filtration local 

staff to understand key strategic projects and visited 

the local community to learn more about our social 

responsibilities initiatives. One stop within 

the community included a few hours at a local childcare 

center “Creche Acalanto”, a volunteer supported 

program for the underprivileged children in 

the community near the Cummins Filtration facility, 

also supported by the company and our employees. 

For 25 years, this program has helped up to 250 

children from poor families to access good education 

and food while their parents are at work. 

At the Cummins Filtration facility, Joseph participated 

in two all-employee sessions where he took 

the opportunity to address important topics of 

our corporation, review our business performance, 

and to present several WOW hero awards to those 

employees who went the extra mile and exceeded 

internal and/or external customer expectations.

Customer Training in Mexico
Differentiates Fleetguard 

Products

Attendees, who successfully completed the training 

modules, proudly present their Training certifi cate.

Coolant quality testing - during the Coolant Product 

training

For over four years, Cummins Filtration México has 

provided a training program for distributors interested 

in learning more about fi ltration products, systems and 

selling strategies. Participants who successfully complete 

the training become ‘Fleetguard Product Specialists’. 

After completion of approximately 80 hours of training, 

the Specialists receive a certifi cation to sell products 

and to train end users in all product segments. 

Topics covered during the training program include:

- Product knowledge on Air, Fuel, Lube, Coolant, 

  Hydraulic System Functionality

- Fleetguard product benefi ts including extended uptime,    

  ease of maintenance and lower overall operating costs

- Proper utilization of printed and electronic marketing 

  tools including the Fleetguard Catalog, FleetManager 

  CD, cumminsfi ltration.com, Fleetguard Access, 

  and more

- Sales Strategies 

- ‘Train the Trainer’

The 

modules are 

facilitated by 

the Technical Sales 

team throughout 

the year and offered 

to all Mexico 

distributors. 

By learning about 

the Fleetguard 

“Value Package” 

and communicating 

this package 

to end-users, 

distributors have 

proven an ability to more effectively differentiate Fleetguard 

brand versus competition and ultimately see an impact 

to their bottom line.

In 2008, over 200 individuals completed this training.

‘Shake hands’ - Children 

of the “Creche Acalanto” 

daycare with Joseph Saoud

The president meeting 

with the employees of 

the Guarulhos facility 

During the first week of June Cummins Filtration

Bem-vindo ao Brasil!
Cummins Filtration President Joseph Saoud visits 

Cummins Filtration Brazil


