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Since our last newsletter in March, 

many exciting projects which focus 

on enhancing our support of our 

global customer base, have been 

fi nalized. 

We are very happy to announce to 

customers in Russia and the countries 

in the Commonwealth of Independent 

States (CIS), that our website is now 

also available in Russian language. 

This latest addition is the eighth local 

language that we are able to offer on 

cumminsfi ltration.com. 

In conjunction with the enhancements 

around the Fleetschool customer 

education tool, which is also available 

in multiple languages, our website 

has become a rich resource for our 

global customer base to gain valuable 

information about our products and 

services. I’d like to take the opportunity 

to encourage you to visit our website 

and to get certifi ed by taking the fi rst fi ve 

self-guided training modules.

Our activities in Europe, in particular 

the new manufacturing site in Izmir, 

Turkey has received countrywide 

attention. Anant Talaulicar, President 

of the Cummins Components Group, 

hosted senior representatives from the 

Turkish government, the industry, the 

municipality of Izmir and last but not 

least, the ambassador of the United 

States at the offi cial ground breaking 

ceremony. We are right on plan with this 

site and confi dent, that in less than nine 

months, high quality air fi lter products 

will leave our brand new factory to meet 

the product and service needs of the 

growing markets in Europe, Middle East 

and Africa.

For Talaulicar the planting of an Olive Tree at 

the Ground breaking Ceremony symbolizes the 

expectation to see Cummins spreading its roots 

as a responsible member of the Izmir community 

with a growing family of employees contributing to 

the success of this facility and the community as 

a whole. His speech concluded with an invitation 

to all guests to meet back again on the premises 

in the beginning of 2012 to celebrate the offi cial 

inauguration of the new facility. Cummins Filtration 

will produce high quality air fi lters as well as lube 

and fuel fi lters at the facility. Additionally, Cummins 

Generator Technologies will produce alternators for 

the Cummins Power Generation Business.

Charles Masters, General Manager of Europe, 

Middle East and Africa for Cummins Filtration 

said, "It was an outstanding event that marked 

the next step in a journey that began two 

years ago for us. It is very exciting to see this 

project really become something tangible. The 

attendance and participation of senior members 

of government, industry and the community was 

a demonstration of the interest and enthusiastic 

support that we have enjoyed throughout our 

project."

And Joseph Saoud, President of Cummins Filtration 

noted, "This is more than just a factory for us. The 

team is making it a part of their vision and mission 

to ensure we not only have benchmark quality and 

production processes, but also an environment 

where our employees can thrive, and where 

Corporate Responsibility is knit into the fabric of our 

organization. 

More than 200 guests including senior 

representatives from the Turkish government, 

the industry and the municipality of Izmir 

attended the Cummins Filtration Ground 

Breaking Ceremony in the Aegean Free Zone 

in Turkey on Friday, May 6.

Anant Talaulicar, President of the Cummins 

Components Group, emphasized Cummins’ 

commitment to corporate social responsibility 

and the fact that the corporation has been 

named to be one of the world’s most ethical 

companies for the fi fth straight year by the 

Etisphere Magazine as well as making the 

Corporate Responsibility Magazine's list of top 

100 citizens for the eleventh time in 12 years.

He expressed his confi dence about the Aegean 

Free Zone in Izmir being geographically and 

strategically positioned to serve as the Cummins 

hub for many countries in Europe, Middle East 

and Africa.

3D simulation of the new Cummins facility in Izmir, Turkey

Anant Talaulicar, President Cummins Components Business 
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Cummins Filtration, Australia 

at the Brisbane Truck Show
35,000 visitors fl ock to one of the biggest truck shows in the Southern Hemisphere

The event offered dealers and distributors 

the opportunity to interact with the Cummins 

Filtration team. Exhibitors and visitors alike 

consider the event the most successful Brisbane 

Truck Show to date. 

The show once again achieved its goal of 

putting the manufacturers and distributors of 

commercial vehicles, components and transport 

equipment in direct contact with the maximum 

number of potential buyers from throughout 

Australia and reinforcing its position as the 

premier transport industry event of its type in 

the Southern Hemisphere. Cummins Filtration, 

Australia are now preparing for the next major 

event on Australia’s trucking calendar, the 

International Truck, Trailer & Equipment show 

which is scheduled for early 2012. 

Cummins Filtration, Australia exhibited at 

the Brisbane Truck Show in Queensland, 

Australia on May 5-8, 2011. Over 35,000 

attendees were present as Cummins 

Filtration unveiled a new custom-built stand 

featuring the Fleetguard range of fi ltration 

products and coolant. Cummins Emission 

Solutions, Australia shared the space with 

Cummins Filtration and received much 

interest and enthusiasm from visitors in 

relation to their Diesel Particulate Filter (DPF) 

cutaways which were a feature on the stand.

The 2011 Brisbane Truck Show, located 

at the Brisbane Convention and Exhibition 

Centre, has 43 year heritage. This year, visitors 

enjoyed over 250 displays from Australia’s best 

vehicle, component and transport equipment 

manufacturers and distributors including Cummins 

South Pacifi c, Kenworth, Mercedes-Benz, Iveco, 

Mack, DAF, Volvo, CAT, Western Star, Isuzu, Fiat, 

Detroit Diesel, Foton, MAN and Hyundai. 

A Global Perspective
Cummins Filtration Website Now Available in Russian

Customer use of the web catalog, customer 

support tools, training materials and product and 

service information has increased substantially in 

the last year. In particular, Cummins Filtration has 

seen a dramatic increase in the number of end 

users and delivery partners accessing its website 

from Russian speaking countries. The addition of 

the Russian translation will enable the company 

to maximize its customer service to them.

To view the Russian content, select the Russian 

language option on cumminsfi ltration.com or use 

this link to http://www.cumminsfi ltration.com/

html/ru/index.html. Other languages currently 

available on cumminsfi ltration.com are English, 

Spanish, French, German, Italian, Portuguese 

and Mandarin.

Cummins Filtration announces the addition of 

an eighth language, Russian, to its website, 

cumminsfi ltration.com. The addition of 

local languages and other user-friendly 

enhancements are part of the ongoing 

web enhancements to extend Cummins 

Filtration's reach to its global and diverse 

customer base.

Upon completion of the addition of Russian, 

Charles Masters, General Manager Europe, Middle 

East & Africa for Cummins Filtration remarked, 

“The addition of Russian to our website is another 

step towards our commitment in offering support 

excellence to our customers. We are glad to offer 

this feature to our valued customers in the Russian 

speaking countries and to make our products and 

services more conveniently accessible.”
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Víctor Hugo Aguirre Angulo, one of the winning specialists 

of the “Reto Tote” program

Tote Challenge 

Program: Mexico

Cummins Filtration Mexico has launched the 

Reto Tote (Tote Challenge), a loyalty program 

with the objective to reward the sales effort of 

end-users who subscribe to the returnable Tote 

program (Fleet Program). The Fleet Program 

involves the delivery of specialized pumping 

equipment and a logistical service of bulk 

coolant re-dispensed. This enables the delivery 

partner to help end users signifi cantly reduce 

their operation costs. 

The Reto Tote program has been developed 

exclusively for specialists certifi ed by Cummins 

Filtration in order to sell, recommend and 

train end users. Each of these Specialist has 

received more than 70 hours of training. Each 

Fleet program registered is equivalent to 2,000 

kilometers (kms) for the challenge. The specialist 

will be able to exchange his kms for prizes, like 

iPods, Notebooks and one of the biggest prizes 

is an all expense paid vacation in Cancun!

Cummins Filtration 

Attends Busworld 

in Shanghai
Cummins Filtration China, jointly with Cummins 

Engine and Dongfeng Cummins Engine Company 

(DCEC), attended the Asia edition of Busworld 

from March 30 - April 1 in Shanghai, China. 

Busworld is an international bus and coach 

exhibition, originating in Kortrijk, Belgium. Busworld 

has also had a presence in China since 2000. 

Fleetguard Products 

Extend Service Intervals
Doubled and tripled service intervals in sugar cane and mining equipment in South America

At the same time, fi eld tests were underway 

in Chile at Atlas Copco Chilena S.A.C. Atlas 

Copco strives continuously to have the correct 

preventive maintenance in place for all their 

equipment giving priority to cost reduction and 

maximized productivity. With the support of 

Cummins Chile, they ran a fi eld test on a Atlas 

Copco ROC L8 307 model with Caterpillar 

engine C13. The main objective was to 

increase the service interval of their air, lube 

and fuel fi lters. The products to accomplish 

the objective of increasing the air, oil and fuel 

service interval were a Fleetguard pre-cleaner 

(AP8404), a CH41111 centrifuge, a Venturi™ 

Combo LF9691A and a Fuel Pro (FH23029 with 

7 micron element). While the air fi lter achieved 

a 1,000 hour service interval, both the Fuel and 

Lube fi lters ran a minimum of 500 hours with no 

issues encountered. To validate the sustainability 

of the improvements, all tests were done over 

a period of four service intervals. For more 

information on how to participate in fi eld testing, 

contact Luis Ortiz - Technical Manager, South 

America at 5255-2233-0201.

Grupo Carlos Lyra is a major player in the 

sugarcane market with six facilities spread 

throughout Brazil. With the support of DCML 

(Cummins Distributor), they participated in a 

fi eld test proving that both Diesel Pro® fuel 

processors as well as Fleetguard pre-cleaners 

contribute signifi cantly to extend service intervals 

and an enhanced protection of their equipment. 

Prior to the fi eld test, Lyra’s service interval was 

around 250 hours for fuel fi lters and 300 hours 

for air fi lters. With a Pro Series unit fi tted with 

a 7 micron element, the service interval was 

extended to 1,200 hours, while the Fleetguard 

pre-cleaner increased the service interval of the 

air fi lter to 1,000 hours.

Similar success was reported from another 

company in the Brazilian sugarcane industry 

with three production units: Cerradinho Açúcar, 

Etanol e Energia S/A. The company more than 

doubled its fuel fi lter service intervals (250 to 550 

hours with a 10 micron element) and its air fi lter 

service intervals (300 to 650 hours).
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Fleetguard – The ‘One Stop Shop’ 

Brand in Poland
Cummins Filtration attends major Off-Highway show in Kielce, Poland

Cummins Filtration's Area Manager, Krysztof 

Baczewski and his colleague Jacek Bedełek 

hosted decision makers from some of the 

largest road making, mining and equipment 

rental companies in the region. The event offered 

mid-size fl eet owners and service shops the 

opportunity to interact with Cummins Filtration. 

Besides that, all major Fleetguard distributor 

partners visited the Cummins Filtration stand, 

some of them together with their key customers. 

The Fleetguard brand has a solid reputation in 

the Polish market place, well known for its quality 

and dependability – fulfi lling the ‘One Stop Shop’ 

fi ltration needs of large end-user customers.

Maszbud is the largest Construction 

Equipment and Road Making Technologies 

fair in Poland. For the 2011 edition, 862 

companies on over 33,000 square meters 

from all around the world including 

all major off-highway equipment 

manufacturers gathered in the city of 

Kielce. Cummins Filtration captured the 

attention of over 15,000 attendees with its 

latest fi ltration products and technologies 

featuring Direct Flow Air Intake Systems, 

Diesel Pro Fuel Processors and Crankcase 

Ventilation Manager (CVM). 
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